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일본기업의 6차산업화 참여방식에 관한 연구

- 제1회 국제 6차산업화 EXPO 참가기업을 대상으로 -

․ ․

6 . 6
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A Case Study on the Participation of Japanese Firms in 6th Industrialization 

in Japan 

- A focus on the Exhibitors in 1nd International 6th Industrialization EXPO -

Kim, Hyun-Ji․Taniguchi, Kiyomi․Hwang, Gil-Sik

The purpose of this study is to present a new direction to go forth to the activation of the rural and agricultural country, 
with recognition of the fundamental importance of 6th industrialization. International 6th (Industrialization)industrial EXPO was 
held in Chiba makkuHari Messe during 12 (Wed) to 14(Fri), October in 2016. We participate in EXPO to understand the contents 
and activities of the 6th industrialization of the Japanese companies’ environmental conditions. We organized mainly distributed 
data and interviews. Target companies are divided into three groups by activities and contents: small business (MOMONO 
YAKATA, NISSEI, AKANEMARU), labor matching company (Life Lab), and ICT major companies(NTT, NISSAN). The 
characteristics of the small business’s support system of the 6th industrialization presented as follows; first, it is possible to 
make products by utilizing a small amount of cumbersome. It has the advantage of reducing the cost of farm management 
and to generate other revenue. Second, a few companies supported the advice by the professional staff for the processing in 
production, processing and sales process consistently. In case of Life Lab as manpower matching network, this system enhance 
the satisfaction between job seeker and manpower seeks through specialized manpower in the agricultural sector. Major companies
support the ICT management know-how to apply and use in farming as a 6th industrial activities. 




