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A Study on the Culture of Otaku 

Song, Young-Min･Kang, Jun-Soo

The purpose of this paper was to examine the essence of Otaku phenomenon for expanding the discourse of it with Japanese 
traditional culture and spirit. This paper mainly focused on professionalism, traditionality, marketability, and universality as the 
characteristics of Otaku and tried to find out the diversity Japanese culture has through Otaku culture. 

From the point of characteristics of Otaku culture, Japanese craftsmanship is similar with it from research and passion. Basically, 
Japanese Otaku culture which represents animation and publication industry has competitive edge in the world. Although Otaku 
culture is started from the series of Japanese comics, animation, and game industry, it recently leads Japanese popular culture
and it also becomes global phenomenon. 

    




