
2020

*

chokyuheon@naver.com

: (Tokyo Olympics), (Ginza), (Ginzasix), (Cultural City), 
(Culture contents)

1. 

2017 2869 ,  2018 3119

.1) 2020 4000

.

(都市再生) (地方蒼生)

.

2016 ‘ (アニメツーリズム協会)’

‘ ’

.

, (JTB), ( ), ( )

,

.2)

 * 
1) (JNTO) https://www.jnto.go.jp/jpn/index.html, 2018.12.20. 



126  63 

(東京) 2012 15

, 2020 (東京駅) ,

(丸の内), (銀座), (日比谷), (日本橋), (虎ノ門) (皇

居) .3)

2013 (Japan Post) ‘ (KITTE)’

JP .

4 ‘ ’ .  ‘ (KITTE)’

‘ (切手, )’ ‘ ,(来て, )’

. ‘Tokyo City I’ , 3

‘ ’, 4 ‘ ’

.4) ‘ (KITTE)’

‘ ’ ‘ ’

.

 ‘ (虎ノ門ヒルズ)’ 2014 ,

(老鋪) ‘

( ) ’ . 2018 5

‘ (東京ミッドタウン日比谷)’ 10

.

(Masterplan) 2020 ,

‘

’ ‘ ’ .

( ) ( ) 2017

(GINZA SIX) . ‘ ’

‘ ’ ‘

’ .

2) (2017) :
   31 , pp.120-121
3) (2017.3.8.) <‘ ’ > .
4) (KITTE) http://jptower-kitte.jp/about/index.htm, 2018.11.10.



2020 ··········································································· 127

1964 352,832
1970 854,419
1972 723,744
1998 4,106,057
2002 5,238,963 FIFA
2005 6,727,926

2. 

2.1 

(mega-event) ,

.

100 ,

.5)

(戰後) (1964), (1970), 

(1972), (1998),  FIFA (2002), 

(2005) .

< 1> 6)

  < 1> 1970 85

35 . 40.4%

1972

.

.

1970 ‘ 74’7

.

1955 1973 18 10% 

5) (2016) : 15 , pp.99-100
6) (2016) 2020 : ADSTUD
   IES 58 p.15 



128  63 

. 1964 , 1970 , 1972

, .

1964

. 1964

,

. ,

(東海道 新幹線)

.7)

1964 ‘ ’

. ,

.8) ( ) (坂井義則)

1945 8 6 ‘ (atomic boy)’

. ‘ ’

.

‘ (反戰平和主義)’

.   

1964 ‘ ’ ‘ ’

.

1970 , 1972

.

2.2 2020

100 1977 . 1984

200 ,  1990 300 , 1997 400 , 2002 500 . 2013

1000 , 2015 2000 (19,737,409 ) .

1964 35 2015 1000

7) (2016) 109 0 , pp.230-231
8) (2016) : 1964 2020

48 , pp.173-176 



2020 ··········································································· 129

50 , 2013 1000 2000

2 .9) (LCC)

,

.

2000 2001 (小

泉純一郎) ‘ (觀光立國)’ .

( ) ( )

. 2003 ‘

1 ’ (Visit Japan Campaign)

. 2012 (安倍 晋三)

. ‘ ’ ,

.10)

 2014 2000 <

(観光立国実現に向けたアクション プログラム) 2014 11)

2020

. 2020 ,

, ,

, , MICE 

.12)

1964

‘ ’

, 2020 ‘ ’

.13) 1964 ‘ ’

‘ ’ , 2020

9) , , pp.14-16
10) , (2017) 14

3 , pp.125-128
11) (2014) ·
12) (2015) : 2000 KCTI 51 ,

, .p.5
13) , , p.184 



130  63 

< 1> <One more step from Tokyo> 

          
< 2> JR

‘ ’ ‘ ( )

. ( )

. (

) ‘

’ .

< 1> <One more step from Tokyo> 

. (中國), (四國)

, ‘ + 1( , )’

. < 2> ‘JR ’ .

.

‘ ’ . 2016 3 <

( )>14) 3

.

14)  (2016) < >



2020 ··········································································· 131

< > ‘ ’ ‘ ’

. ,

,

, 2020 ,

. ,

, , 3 ‘ ’

.

. , , , · , ·

.15)

, ,

,

. ‘ ’

‘ ’ ‘ ’

. (new tourism)

2020 .

1964 2020

. 1964 ‘ ’ ‘ ’

. 2020 ‘ ’ ‘ ’

, ‘ ’ ‘ ’

.

15) (2018) : 30
1 , pp.101-102



132  63 

3. 

3.1 

(銀座)16) . (明治維新)

( )

( ) .

.17)

( ) .

3 ( ) 1895 ,

4 ( ) 1871

.18)

‘ (seiko) ’ ( )

. ‘ ’ ‘

’ .

(服部時計店) , 1947 ( ) .

‘ (seiko)’

.

( ) .

, , .

1899 (mikimoto)

, 1872

( ) .

( ) ,

, ( ) .

( . )

16)  ( ) ( ) ( ) , 1 (1丁目), 
2 (2丁目), 3 (3丁目), 4 (4丁目), 5 (5丁目), 6 (6丁目), 7 (7丁目), 8 (8丁目)

. (有楽町), (日比谷), (丸の内) , (京橋), 
(日本橋) .

17) (2018) TOKYO 2 pp.94-98 
18) 1 8 , pp.188-228 .



2020 ··········································································· 133

 < 3> (和光) < 4> (歌舞伎座)   

.

, , ,

. ( ) ,

1889 ( ) .

(銀座) ‘ ’

‘ 1 ’

. ( )

. 1990

.                            

3.2 

2017 4 20 , 6 ( )

‘ (Ginza six)’ 4 7000 , 6 ~ 13

. .

‘Life At Its Best’ ‘ ’ ‘ ( )’ 

241 (flagship store) 

. 1 ‘ ’

‘ ’ .19)

19) ( ) https://honichi.com/, 2018.11.10.



134  63 

.

3 4 17 ‘ ’

( ) .

. ( )

.20)

. .

60 70 ‘ ’ .

. .( )

.

.( )

3 2400

.( )

( ) , ,

. (

), ,

.

‘ ’ .

. ( ) ( )

5

. ,

. ( )

2013 14 , 2015 9 , 4 .

, , . 4 .

, , , 1 ?

1 . 1

2020 .( )

“ ” ,

20) https://www.youtube.com/watch?v=I-WnmZ8hv0U. 2018.9.10.



2020 ··········································································· 135

.

“

” . ,

” .

2020 ‘ ’

.

( )

. , ‘ ’ ‘

’ ‘ ’ ‘ ’ ‘ ’

.

3.3 : 

( )

.

“ .

.” 

“ . (art)

.”

‘ ’

.

.

(creative)

.

21) (2017.9.19) < , > .



136  63 

    < 5>  < 6> ‘ ’

( ) , ,

,

‘ ( )’ . ( )

.

( )

(creative) .

(art), 

. ‘ (new luxury)’

. (草間彌生) < >
22),

. (森美術館)

(public art) .

(南條史生) “

”

.23) 3 ( )

. ‘

’ , ‘ 1

’ ‘ 1 ’

22) 2018 3 21 . · <"Fantastic Gift": ‘
’ ‘ ’ > .

23) https://ginza6.tokyo/, 2018.11.10.



2020 ··········································································· 137

< 7> 

( )
 < 8> ( )

.

6 (蔦屋書店) ‘ ’

.

‘ (life)’ .

.

(GINZA ATRIUM) 

.

6m 4 .

, , , , ·

.

,  < 7>

< 8>

. ( )

.

‘ ’ .

CEO ( )

‘ ’

.24)



138  63 

.

.

‘ (life)’

.

.

‘ ’ .

4. 

1964 ‘ ’ ‘ ’

. 1970 ,

1972

.

1964 ‘ ’ ‘ ’

, 2020 ‘ ’ ‘ ’ ‘ ’

.

2020 ‘ (Cool 

Japan)’ , ( )

.

. 2017 (GINZA 

SIX) ‘ ’ ‘ ( )’ 

.

2020 ‘ ’ ‘ ’

( ) .

.

‘ ( ) 1 ’

(new luxury) .

24) , (2015) , pp.65-69



2020 ··········································································· 139

.

(2016) : 1964 2020
48 , pp.173-176 

(2016) 109 0 , pp.230-231
, (2015) , pp.65-69

(2017) 14 3 ,
pp.125-128

(2016) : 15 , pp.99-100
(2017) :

31 , pp.120-121
(2015) : 2000 KCTI 51 ,

, p.5
      (2018) : 30 1

, pp.101-102
(2016) 2020 : AD STUDIES

58 p.15
(2018) TOKYO 2 , pp.94-98 

(2016)

(2014) ·
(2017.9.19) ,

https://ginza6.tokyo/
( ) https://honichi.com

(JNTO) https://www.jnto.go.jp/jpn/index.html
(KITTE) http://jptower-kitte.jp/about/index.htm

(2017.3.8.) <‘ ’ >
https://www.youtube.com/watch?v=I-WnmZ8hv0U

: 2019 01 01
: 2019 01 17

1 : 2019 02 07
2 : 2019 02 13

: 2019 02 15



140  63 

2020년 도쿄올림픽과 글로벌 문화도시 구상

- 긴자와 긴자식스의 사례 -
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2020 Tokyo Olympic and the Conception of Global Culture City
- Case of Ginza and Ginza Six -

Cho, Kyu-Heon

As the host of 2020 Tokyo Olympic, Japan puts emphasis on ‘Cool Japan’, an overseas development project for Japanese 
Culture, and looks forward greatly to the revitalization of local economy and tourist industry through policies such as increasing 
the convenience of foreign visitors. Particularly for Tokyo as the Olympic host city, it is worthy to pay attention to its complex 
shopping mall project driven in association with its recent urban regeneration project. This study investigated Japan’s culture
contents strategy in association with Tokyo Olympic called ‘Global Culture City’ and ‘National Prosperity through Tourism’, 
as well as its characteristics, through Ginza Six, the complex shopping mall newly opened in 2017.          

Ginza Six is newly redefining the essence and meaning of Japanese culture in order to pave the way for ‘Global Culture 
City’ and ‘National Prosperity through Tourism’, bearing 2020 Tokyo Olympic in mind. Tokyo’s Ginza is trying to change 
its city brand image to Global Ginza and this means a formation of Japan’s new cultural platform that connects the world 
with region, evolving from Ginza’s history. AT the same time, Ginza is now reborn as a space of new luxury where domestic 
and foreign people can enjoy traditional culture and art in ‘Original Luxury 1st Street’. Accordingly, it is expected that, in 
Japan’s various policies of urban regeneration and regional prosperity, region’s cultural transformation and new value creation
shall be appearing in a form of implementing more from the aspect of foreign tourists.




